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We are a Network Operator  
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Viewers are starting to consume in 
different ways 
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Hybrid reinforces DTT 
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Hybrid needs monetization tools 
• Content protection (DRM) 

 

• Seamless switching between Ads and programs (live and 
VoD) 

 

• Target device need to be identifiable  

FORO DE LA TDT 
and 
BROADCASTERS 

abertis proposed 
as certification 
entity: 

-Spec. 
-Logo 
-Cert. Rules Final name pending to be defined 

http://www.mityc.es/
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Not all devices are equivalent 

High interactive 
user interface 

Small screen size 

Low interactive  
user intreface 

Big screen size 

TV 

Smart 
phones 

Compu
ters 

Tablets 
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Not all services are equivalent 

Data only 

Short time required 

Video only 

Long time required 

Complete  
VoD 

Info 
services 

You 
Tube 

News 
papers 
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Abertis provides HbbTV services in 
the cloud • We believe that killer apps for 

Hybrid TV are: 
– long videos  

– Content related apps 

TVtuit 
Tweeter App 

VOD 

La Sexta 
(National) 

TVC 
(Catalunya) 

RTVC 
(Canarias) 

TVG 
(Galicia) 

IB3 
(Baleares) 

Telemadrid 
(Madrid) 

Canal Sur 
(Andalucia) 

EITB 
(Euskadi) 

RTRM 
(Murcia) 

TeleBadalona 
(Local) 

http://abra4.abertistelecom.com/TVTuit/
http://abra4.abertistelecom.com/Twitter/
http://abra4.abertistelecom.com/CDN/SmartAd/
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Number of HbbTV users is growing 
every day… 

5 6 7 8 9 10 11
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…but we are just at the beginning 
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Let’s create the market 

Starting Learning Making Money 

2011-2012 

• No receivers on the 
market 

• Free to air content 
distribution 

2013-2014 

• HbbTV receivers 
figures growing 

• Real Testing time 

• Content 
distribution with 
Advertising 

2015-2018 

• There will be 
receiver markets 
critical mass 

• Business volumes 
high and medium 
slop growing 

• We are Technical 
partners for OTT 
broadcaster 
services 
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From the same cloud service to any 
device 
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Conclusions 

• Hybrid TV reinforces DTT 

 

• Hybrid TV needs to be a business for commercial broadcasters 

 

• A logo spec is needed to complement the standard  

 

• Advertising needs critical mass and we are still not there, but 
that critical mass will arrive. 
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Thank you 
 

Xavier Redon 
xavier.redon@abertisteleco

m.com 
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• Content protection (DRM) 
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and 
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user interface 
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Low interactive  
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…but we are just at the beginning 
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Let’s create the market 

Starting Learning Making Money 

2011-2012 

• No receivers on the 
market 

• Free to air content 
distribution 

2013-2014 

• HbbTV receivers 
figures growing 

• Real Testing time 

• Content 
distribution with 
Advertising 

2015-2018 

• There will be 
receiver markets 
critical mass 

• Business volumes 
high and medium 
slop growing 

• We are Technical 
partners for OTT 
broadcaster 
services 
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From the same cloud service to any 
device 
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Conclusions 

• Hybrid TV reinforces DTT 

 

• Hybrid TV needs to be a business for commercial broadcasters 

 

• A logo spec is needed to complement the standard  

 

• Advertising needs critical mass and we are still not there, but 
that critical mass will arrive. 
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Xavier Redon 
xavier.redon@abertisteleco

m.com 
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every day… 

5 6 7 8 9 10 11
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Let’s create the market 

Starting Learning Making Money 

2011-2012 

• No receivers on the 
market 

• Free to air content 
distribution 

2013-2014 

• HbbTV receivers 
figures growing 

• Real Testing time 

• Content 
distribution with 
Advertising 

2015-2018 

• There will be 
receiver markets 
critical mass 

• Business volumes 
high and medium 
slop growing 
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partners for OTT 
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From the same cloud service to any 
device 
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Conclusions 

• Hybrid TV reinforces DTT 

 

• Hybrid TV needs to be a business for commercial broadcasters 

 

• A logo spec is needed to complement the standard  

 

• Advertising needs critical mass and we are still not there, but 
that critical mass will arrive. 
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