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Complex !! 
No common surface. Non interoperability. 

Same application for different platforms…… 
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‘BUILD ONCE,  
RUN EVERYWHERE’ 

SMART TV ALLIANCE ECOSYSTEM 



Excerpted from IHS Technology TV Sets Market Tracker 2016 Q1-Q2 
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• Extend the scope of HbbTV to address OTT services 
• Streamline standards for OTT Innovation 

• Over 58 million connected TV & growing 
• Reaching over 6,000 developers 
• More efficient OTT services development for broadcasters, content producers, developers, and 

manufacturers 

• Common HbbTV Specifications for broadcast and broadband delivery 
• New innovative and interactive User Experience 



• Advertiser brands require scale through audience reach 
• The merger of the Smart TV Alliance with HbbTV provides the scale needed 
• Improvement of ads interface is essential 
• User adoption of apps is paramount 

• High quality apps and content to attract advertisers 
• High quality video for large screens 

• Make adverting relevant, contextual, attractive yet unobtrusive 
• Encourage consumers to install and use apps regularly 
• More free trials 






