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» Currently 4.06m receivers in market

« Around 85-90% of all receiver sales or 100% of
all major and medium size manufacturers

» More than 98% are fully certifiec

e HbbTV 2.0 mandated in 20°
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OUR SERVICE

Freeview Plus: Indexed Monthly Unique Visitors vs Streams
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WHAT'S WORKED?

Strict certification — mitigating
interoperability issues

Now own a test centre

Securing manufacturer commitment
Cross promotion — brand ingredients
strategy

Dedicated TV campaign — 33 weeks
of year




INGREDIENT MARKETING
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KEY FEATURES

e and get to know what your TV is packing inside
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WHAT HAVE WE
EARNED?

Significant consumer education and retalil
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nort needed in first 3-4 years

0 coloured button need to a minimum
Provide navigation using arrows/OK

Users want to find everything from first screen:

Mini guide — scroll channels
Search — always present

Catch up (On Demand) — easy access

More work to do on surfacing personalisation
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