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FROM AUDIENCE TO CONSUMERS

EMERGING ADVERTISING MODELS




[-want-to-know
moments

65%

of online consumers
look up more information
online now versus a

few years ago.?

66%

of smartphone users turn
to their phones to look up
something they saw in a
TV commercial .?

I-want-to-go
moments

2X

increase in "near me"
search interest in
the past year.*

82%

of smartphone users
use a search engine
when looking for a
local business.

I-want-to-do
moments

91%

of smartphone users turn
to their phones for ideas
while doing a task.®

100M+

hours of "how-to" content
have been watched on
YouTube so far this year.”

PERSONALISATION AND INTERACTIVITY: 4 MICRO
MOMENTS

I-want-to-buy
moments

82%

of smartphone users
consult their phones
while in a store deciding
what to buy.?

29%

increase in mobile
conversion rates in
the past year.®

u)

| ve U.S. and Japan, April 2015 6

s, U May 2015, n=1,005, based on intemet users

t, Google/lpsos, US. M
data, US,, April 1-14 2014 a

Survey 2014/2015, U.S., n=1,000, based on intemnet users

nsumer Barometer

Ce
& FINgans



M-CHANNEL Macy’s comes together .
SALES for its customers * MOCYS

* What woudd you do if you learned that your Macy's began with o piot test in its social dresses The results were 80 good that in 2015 Macy's
EFFE‘ TIVEN ESS muitti-channed customers were worth category, combining the onlfine and offine séas into announced a formal reargancation of afl its
1 utifiod team with one goal 1o wirl sales. "W put categories and of its marketing and merchandiaing
thair stock ledgers together; we put their on-order teams, “Wah the digtal and offiine tearns united
Nes together oo they e I - B -
and b aingie vew of the

FIAT driVeS brand goals That's what Macy's learned recently, and it tham, ‘Ga forth and nn -Want-To-Know Moment

leadership decided to bring online and in-store Martinon. Chiet Omischy

by being there for small St oy sssss  Realtor.com helps

car searchers n-store :”d homebuyers take

sales their first steps
collaboration
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SHOPPABLE CONTENT O

Crossing the line between content and
commerce:

* 91% of buyers prefer interactive, visual content sAu800 kG GasoEN

STOOL, BLUE

that can be accessed on demand.

DenimSOS

+

exvione Click&Buy:
« brands are creating interactive shoppable
videos, like Marks and Spencer

) Source: DemandGen Report - FINCONS
- GROUP


http://www.styla.com/blog/story/what-is-content-commerce
http://www.demandgenreport.com/features/industry-insights/b2b-marketers-leverage-interactive-content-for-relevant-buyer-experiences
http://www.marksandspencer.com/

BRANDED SHORT FORM AND VIRAL
DISTRIBUTION ©)

The challenge: Puma launch of a new football boot model in France.

S
HELI SHOOTOUT

The idea: “helicopter penalty shoot-out” together with football super star
Mario Balotelli and two famous French social influencers; on YouTube.

Reuslts: 700.000+ views in 24 hours, 50.000 likes, 4.000 comments.
Massive international media coverage.

() Source: Divimove, Puma Case study,

https://www.divimove.com/cases/puma - FINEI;%IH.E



https://www.divimove.com/cases/puma

NEXT GEN HYBRID TV:
BROADCAST AND BROADBAND BECOME A BRIDGED INTERACTIVE SERVICE

Advanced OTT

Empowering the Over the Top on free TV

MEDIASET
. N - .
Interactive Advertising . Interactive Content

¢ Wind Summer Festival: la musica
dell'estate!

T
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« EPG, VOD, Catchup
* Restart and Real-Time Highlights

* Interactive & Addressable TV Advertisino
. Dynamic AD Replacement * Virtual Channels, Multi-camera
« Voting and Participation



EU HBBTV INSPIRING ATSC3.0 IN US, TOWARDS NEXT GEN TV Lo

AT, aTalndd TG DT

US market approaching ATSC3.0 launch in 2020

Fincons brought its EU success stories to US

o FINCUNS
GROUP



NEW ADV MODELS:

ENABLING TECHNOLOGIES




Ca SOLUTION
HYBRID TV — NOW ... P ENGINEERING
HbbTV and ATSC3.0: User experience and content personalisation and targeted advertising
MONETIZATION USER ENGAGEMENT

— Display Advertising

Video Advertising

—

Preroll

& FNGONS



HYBRID TV — ... NEXT 9 SOLTON 6

Machine Learning: enabling a new set of interactivity services and a simplified content supply chain

Contextual AdvertisingJ Augmented Overlay

Shoppable Content

data-driven navigation

& FINCONS

Fincons Group confidential — no duplication allowed GROUP



SMART WATCHING — CELEBRITIES (g SOLUTION

o ENGINEERING

PERSONALISED NAVIGATION AND AD INSERTION

jean-baptiste maunier

ADV Insertions

74 [
&= FINCONS
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SMART WATCHING — MUSIC TRACKS

Song title
Artist Name - 2019

Song

Album Title

Ca
?OQ

SOLUTION
ENGINEERING

‘& FINCONS
GROUFP



| SMART WATCHING — CAR RACES

P End/Start Race

World Car Racing 2019
Race Location, 23th October 2019 - 15:00
,\ Overtake

1th. First Prize Winner

2nd. Second Prize Winner

3th. Third Prize Winner

&%  Collision

\!J Interview

SOLUTION
ENGINEERING
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SMART WATCHING — FOOTBALL
MATCHES

QaSOLUTION
o ENGINEERING
. Company Tournament 2019
O End/Start Half time Finconsltaly 1:1 Fincons USA
& Goal e T
& Action
E. Foul

\!J Interview
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FINCONS SMART DIGITAL
PLATFORM:

NEXTGEN HYBRID TV SUITE




A MODERN FRAMEWORK

TO ACCELERATE NEXTGEN

HYBRID TV

Commercial catalogue and enhanced
offer management

User identity management and
enrichment with recommendation and
gamification services

Video content supply chain
orchestration, metadata management
and editorial WYSIWYG-like back-
office

Monitor, track and report running
platform KPIs

Fincons Group confidential — no duplicatlco%

g0

SOLUTION
ENGINEERING

White-label front-end to manage
Hybrid TV / OTT video and interactive
applications

Artificial intelligence and Machine
Learning integration to enrich
metadata and data analytics

Interactive Hybrid TV applications and
advertising

Best-of-breed products and
technologies

loud microservices in SaaS <> FINCONS

GROUP



HYBRID TV APP GENERATION

Ca= SOLUTION
=
o]
?nomo-m;elsuo - Y

.N Telenorba - TG Norba 24 mattina

-4

TG NORBA

ENGINEERING

EPG

Forgotten Lover

THEGREY |
S DESTINYS

OVERLAY BANNER

Questo spot si chiudera tra 20 secondi

VIDEO ADVERTISING

L-SHAPE BANNER

< FINGZYE



BACK OFFICE TOOLS:

APP DESIGNER AND WORKFLOW
ORCHESTRATOR

SOLUTION
ENGINEERING

ags)

LAUNCHER CONFIGURATION

DISPLAY ADVERTISING

HYBRID WORKFLOW

MONITORING

«

< FINGZYE



THANKS

OLIVER.BOTTI@QFINCONSGROUP.COM

jean-baptiste maunier

Fincons Group unveils digital platform
for HbbTV and ATSC 3.0 Broadband TU News

Independent. Since 2003

ROBERT BRIEL
The solution is the first to be entirely compatible with both European HbbTV and new USA
ATSC 3.0 standards.
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Fincons Group unveils digital platform
for HbbTV and ATSC 3.0 Broadband TU News

Independent. Since 2003

The solution is the first to be entirely compatible with both European HobTV and new USA
ATSC 3.0 standards.
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