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Viewers want seamless broadcast-quality viewing
experiences everywhere...

1IN 3

viewers will abandon your platform
at the first bad experience

Google
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...with personalized content and ads that are
relevant to them

3X more

attention paid to ads that were
“relevant to me” vs. average

Google






Reach viewers
with broadcast-
quality ads

/// Dynamic Ad Insertion

Proprietary + Confidential

607%

increase YoY of video
ad impressions served using
Ad Manager’s Dynamic
Ad Insertion

Google



Combining all
transaction types

. P
Advanced TV transactions by deal type \ GOOg ’e Ad M
anager
oo — - — — - Advanced Ty inventory report

75%

50%

25%

0%
Global APAC EMEA LATAM NA

® House @ Programmatic Traditional Reservations @ Sponsorship
(Direct)

Google Ad Manager Internal Data, Q4 2018 - Q1 2019

Google Ad Manager |

2019 Advance




HbbTV with Google Ad Manager

o _
® m
DAl on Linear TV DAI with catch-up
Ad replacement thanks Monetisation of OTT
to new standards (HbbTV delivered content
TA)

Overlay advertising
Entry point for immersive
and interactive user
experiences

Google


https://drive.google.com/open?id=18OFSa7T3aTyLi2wX52jBFqFhV0sJ9JUv
https://drive.google.com/open?id=1ILIrtbQdYgShxHUjU1iYKmY_BTV6c6Aw
https://drive.google.com/open?id=1k35eNsBGjvOT1__UHMf2I_J7VuVF7kaH

In the meantime?

Advanced Audience
Decisioning for
Broadcasters



Show the most relevant ads to viewers &
pay for target audience only

Real-Time Audience Viewership
Measurement

Data-driven buying with minimal disruption to
existing playout systems

Preserves existing playout systems while
leveraging a digital ad server Billing based on

Real-Time Viewership

DeCiSioning . Ad Decisioning based on

Audience Viewershi
) ) ) Lifecycle "
Higher CPMs and reduced impression waste

Extract value from unrated channels

Ad Stitched at
Broadcaster Headend

Google



